
No. Dokumen : 4FM-DP40101 Revisi : 00 Tanggal Berlaku : 07 April 2021

Virtual Tour Video
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A virtual tour video is a digital video that simulates an interactive tour of a real-

world location or environment. Unlike traditional videos, which may be linear, a

virtual tour video often provides viewers with the experience of "exploring" the space

as if they were physically present. This is usually achieved through the use of 360-

degree video or interactive elements, allowing the viewer to navigate or look around

in different directions.

Key features of a virtual tour video include:

•360-degree or panoramic views: Viewers can look around in all directions, offering

a complete sense of the space.

•Guided or self-guided experiences: The video may feature a narrator or guide

providing information about the location or may allow viewers to explore the space at

their own pace.

•Immersive experiences: Often used for real estate, museums, tourist attractions,

or educational purposes, virtual tours can give people a detailed, lifelike sense of

being in the location without physically being there.

These videos can be created using special cameras or software that capture and

stitch together panoramic footage.
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A virtual tour video serves several important functions across various industries, 

offering both practical and immersive experiences. Here are the key functions:

1. Remote Exploration

Function: Allows people to experience a location remotely, as if they were 

physically present.

Application: Used in tourism, real estate, and education, providing viewers with a 

realistic experience of a location without the need to visit in person.

2. Marketing & Promotion

Function: Acts as a powerful marketing tool to attract potential customers by 

showcasing a location, product, or service in an engaging way.

Application: Real estate agents use virtual tour videos to showcase properties to 

prospective buyers, while tourist destinations, hotels, and museums use them to 

entice visitors.

3. Enhanced User Experience

Function: Improves user engagement by offering an immersive, interactive, or 

dynamic experience.

Application: Educational institutions and museums use virtual tours to enhance 

learning and make exhibits accessible to remote learners or visitors.
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4.Time and Cost Efficiency
•Function: Saves time and costs for both businesses and consumers by eliminating 
the need for physical visits.
•Application: Real estate buyers or potential clients can view properties or spaces 
online, helping to make decisions without traveling.
5. Increased Accessibility
•Function: Makes locations accessible to people with disabilities or those who are 
geographically remote.
•Application: Virtual tours can provide an accessible alternative for people who 
cannot visit due to physical limitations or financial constraints.
6. Virtual Real Estate and Tourism
•Function: Facilitates virtual property tours and destination visits for potential 
buyers or tourists.
•Application: Real estate developers and travel companies create virtual tours to 
attract clients and visitors who want to get a detailed preview of a property or 
destination.
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7.Education & Training
•Function: Used to educate or train individuals in a realistic but controlled environment.
•Application: Virtual tours of historical sites, laboratories, or factories provide hands-on 
learning experiences without the need for physical presence.
8. Interactive Engagement
•Function: Offers interactive features such as clickable hotspots or navigation options for 
deeper exploration.
•Application: Museums and galleries may incorporate interactive elements to allow users to 
click on objects or artworks for more information.
9. Preserving Heritage & Events
•Function: Allows the preservation of important locations, events, or moments in time through 
video documentation.
•Application: Historic landmarks, archaeological sites, and exhibitions can be preserved digitally 
for future generations to explore.
10. Data Analytics & Insights
•Function: Provides data on user behavior, such as how long they spend in particular areas, 
what they click on, etc.
•Application: Businesses or organizations can gather insights on user interaction and interests 
to optimize their offerings.
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Here’s an example of what a virtual tour video might look like in different 
industries:
1. Real Estate Virtual Tour Video
•Scenario: A real estate agent creates a virtual tour video of a property for 
potential buyers.
•Features: The video showcases the interior and exterior of the house, allowing the 
viewer to navigate between rooms, explore details like fixtures and finishes, and 
view the property’s layout in 360 degrees. A narrator might describe the key 
features of the home.
•Use: This helps prospective buyers to get a comprehensive view of the property 
without physically visiting it, which is especially useful for remote buyers or those 
in busy schedules.
2. Museum or Cultural Heritage Site Virtual Tour
•Scenario: A museum creates a virtual tour video to showcase its exhibits.
•Features: The video might allow viewers to explore various rooms in the museum, 
with narrated descriptions of artworks, artifacts, and historical information. 
Interactive features could include clickable hotspots that provide additional 
context or videos about specific pieces.
•Use: Tourists or students can explore the museum from anywhere in the world, 
expanding access to cultural education.
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3. Tourism Destination Virtual Tour
•Scenario: A travel company creates a virtual tour video of a popular vacation destination.
•Features: The video would give a 360-degree view of landmarks, beaches, and other
attractions. There could also be a guided tour that highlights specific activities,
accommodations, and local culture, as well as interviews with locals or travelers.
•Use: This is designed to entice potential tourists by providing a taste of the experience before
they book their trip.
4. University Campus Virtual Tour
•Scenario: A university offers a virtual tour video for prospective students.
•Features: The video takes viewers on a 360-degree walk around campus, showcasing lecture
halls, dorms, cafeterias, and sports facilities. Information about student life, programs, and
academics might be integrated throughout.
•Use: This helps prospective students explore the campus without the need to travel, making it
easier to evaluate whether the university is the right fit for them.
5. Restaurant Virtual Tour
•Scenario: A restaurant or café creates a virtual tour to showcase its atmosphere.
•Features: The video might take viewers through the dining area, showing off the interior
design, kitchen, or outdoor seating. There might also be a chef explaining the menu, or even a
feature on the sourcing of ingredients.
•Use: This type of virtual tour can attract customers by giving them a feel for the ambiance and
food offerings before making a reservation.
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Creating a virtual tour video involves several key steps, from planning and shooting
to editing and publishing. Below is a step-by-step guide on how to make a virtual
tour video:
1. Plan the Tour
•Define Your Purpose: Determine why you're creating the virtual tour. Is it for real
estate, tourism, education, or something else? The purpose will guide the style and
content of your video.
•Identify Key Locations/Areas: Map out the areas of interest or highlights in the
space you want to showcase. Whether it's a room, a building, or a larger outdoor
space, know what you want to highlight.
•Narrative or Guide: Decide if the tour will be narrated. A script for narration can
help guide the viewer through the space, providing key information about each area
or feature.
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2. Choose the Right Equipment
•360-Degree Camera: For a fully immersive virtual tour, using a 360-degree camera is 
essential. Popular models include:

• Insta360 One X2
• GoPro Max
• Ricoh Theta Z1 These cameras capture panoramic images and video, allowing users 

to look around in all directions.
•Smartphone with a Panoramic Mode: If you don't have access to a 360-degree camera, a 
smartphone with a panoramic camera mode can still produce a simple virtual tour video.
•Gimbal Stabilizer: For smoother footage, especially if you’re using a smartphone or 
handheld camera, a stabilizer helps prevent shaky footage.
•Microphone: For better audio quality, especially if you plan on including narration, an 
external microphone is helpful.
•Drones: For outdoor spaces or large properties, a drone can help capture aerial views.
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3. Capture the Footage
•Set Up the Camera: Place your camera at key points in the space, ensuring it
captures the best angles and wide shots. If you're using a 360-degree camera,
ensure it’s placed at the center of the room or space for a full panoramic view.
•Stabilize the Camera: Ensure the camera is stable to avoid shaky footage. If
you're using a handheld camera or smartphone, consider using a tripod or gimbal
for smoother movement.
•Plan Movement: If you're walking through the space, do so slowly and steadily.
Avoid quick turns or sudden movements, as they can make the video difficult to
follow, especially in 360-degree video.
•Lighting: Ensure the space is well-lit. Natural light works well for most indoor
tours, but additional lighting may be needed for dark areas or nighttime shots.
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4. Edit the Footage
•Use Video Editing Software: After capturing the footage, you’ll need video editing software to 
stitch the clips together and refine the tour. Some popular editing tools include:

• Adobe Premiere Pro (for advanced editing)
• Final Cut Pro
• Insta360 Studio (for 360-degree video editing)
• GoPro Player (for GoPro footage)

•Stitch 360 Video: If you used a 360-degree camera, you’ll need to stitch together the footage. 
Most 360-degree cameras come with specialized software that helps you combine the various 
angles into one seamless video.
•Add Narration: Record your narration (if applicable) and add it to the video. This can include 
background information, descriptions of key features, or instructions for navigating the virtual 
space.
•Music and Sound Effects: Consider adding background music or sound effects to make the 
tour more engaging. Ensure the sound levels don’t overwhelm the narration.
•Annotations and Hotspots: For an interactive virtual tour, you can add clickable hotspots or 
annotations to point out important features, like doors, furniture, or historical landmarks.
•Transitions: Use smooth transitions between different scenes or areas to make the tour feel 
seamless.
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5. Add Interactive Elements (Optional)
•Interactive Features: If you want to make your virtual tour more engaging, you can include 
interactive elements. This might include clickable hotspots, navigation buttons, or even 
embedded videos that provide more information about specific areas.
6. Export and Publish the Video
•Export the Video: After editing, export the video in a suitable resolution for your platform (e.g., 
1080p, 4K).
•Choose Your Platform: Depending on the purpose of the tour, you can publish the video on 
platforms like: youtube, website or social media
7. Promote the Virtual Tour
•Share on Social Media: Promote your virtual tour video on platforms like Facebook, Instagram, 
or Twitter to increase its visibility.
•Embed on Websites: If it's for business or real estate, embed the virtual tour video directly on 
your website.
•Leverage SEO: Use relevant keywords and descriptions to help people find your virtual tour 
video online.
Tools and Resources for Virtual Tour Videos
•360-Degree Cameras:

• Insta360, GoPro Max, Ricoh Theta Z1
•Editing Software:

• Adobe Premiere Pro, Final Cut Pro, iMovie, Insta360 Studio, GoPro Player
•Interactive Platforms:

• Kuula, Matterport, Pano2VR
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Thank You


